
SEO A/B tests 
that delivered 
over 10% more 
traffic10
+ a bonus 50% winner
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1 - Does the position of your brand in title tags matter?

Should your brand name be at the start or end 
of your title tags? Like a lot of things, it depends. 
If you have a well-known brand, having your 
brand at the front might help with recognition 
and trust, but it might also come with the 
trade-off of moving keywords to the back of the 
title. This customer was a well-known brand 
with local retail stores. In their case, moving 
their brand to the front of the title increased 
organic traffic by over 15%. For further details, 
you can read the full case study where should 
the brand appear in title tags?

https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-placing-the-brand-name-first-in-title-tags
https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-placing-the-brand-name-first-in-title-tags
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2 - Adding dynamic pricing to title tags

This travel customer wanted to know if adding 
pricing information to their title tags would 
increase organic traffic. The test was done in 
two parts. Firstly they tested adding static 
pricing, for example, “from $300”. This resulted 
in a drop of 7%. As a follow-up to this, they 
tested making the pricing information dynamic 
so that the titles would change with real-time 
price changes. This had the opposite impact 
and increased traffic by 10%. This would 
suggest that Google cares that the information 
presented in the search results is as accurate as 
possible. For more details, you can read the full 
case study should you add price information to 
title tags.

https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-adding-dynamic-prices-to-titles-versus-static-prices
https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-adding-dynamic-prices-to-titles-versus-static-prices
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3 - How unique does content need to be?

Trying to scale content while keeping the 
quality high can be hard. Not to mention 
expensive. In this case study, a customer tested 
removing templated content and replacing it 
with unique human-written content. In their 
case, it seems like the extra effort is worth it 
because it increased traffic to those pages by 
14%. This is a great example of why SEO A/B 
testing is so valuable. They could then use this 
information to make a case for more budget to 
get unique content written for the remaining 
pages. For more insights, you can read the full 
case study is unique content better than 
templated content.

https://www.searchpilot.com/resources/case-studies/unique-or-templated-content
https://www.searchpilot.com/resources/case-studies/unique-or-templated-content
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4 - Highlighting freshness in title tags

We've previously seen positive results from 
adding dates and/or years to title tags to show 
freshness, but this test tried to take that one 
step further by adding "Updated Daily" in the 
title tags of a listings website. The test was 
positive and had an estimated impact of 11%. 
For more details, read the full case study, can 
improving freshness signals in titles benefit 
SEO?

https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-adding-month-year-to-title-tags
https://www.searchpilot.com/resources/case-studies/last-updated-in-title
https://www.searchpilot.com/resources/case-studies/last-updated-in-title
https://www.searchpilot.com/resources/case-studies/last-updated-in-title
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5 - Shortening title tags

For years many SEO reporting tools have 
flagged titles that were too long as a warning. 
But is it really a big deal? This case study tested 
shortening title tags and removing certain 
keywords on a travel site. This was particularly 
interesting because the test was on a travel site 
and one of the ways they shortened the titles 
was to remove words like “find” and “book” 
from titles. That could be considered high risk if 
you donʼt have a testing tool like SearchPilot. 
The goal was to see if shortening title tags 
would ensure that prices were shown in the 
title. The test resulted in an increase of 11%. 
You can read the full case study here are shorter 
titles better for SEO?

https://www.searchpilot.com/resources/case-studies/shortening-title-tags-and-removing-keywords
https://www.searchpilot.com/resources/case-studies/shortening-title-tags-and-removing-keywords
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6 - Bringing content out of tabs

Whether content is shown by default to the user 
can have an impact on your organic traffic. For 
instance, in this case study, the customer 
wanted to test bringing product descriptions 
out of tabs. Instead of being in tabs, the content 
was moved above the fold. The hypothesis was 
that since the content was in tabs that required 
JavaScript to render it, Google may find it easier 
to understand if the content was shown by 
default and without the need for JS. The impact 
was an increase of 14% for desktop users. You 
can read the full case study Does Adding 
Product Descriptions "Above The Fold" Improve 
SEO?

https://www.searchpilot.com/resources/case-studies/adding-product-descriptions-above-the-fold
https://www.searchpilot.com/resources/case-studies/adding-product-descriptions-above-the-fold
https://www.searchpilot.com/resources/case-studies/adding-product-descriptions-above-the-fold
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7 - Removing a product carousel

Product carousels can be visually appealing, but 
at what cost?  This e-commerce customer 
wanted to test removing the carousel on their 
category pages. The hypothesis was that the 
carousel could be slowing down the site and 
even showing outdated content. They must 
have been onto something because this 
increased the organic traffic to the test section 
by an estimated 29%. This would have been an 
ideal example to run as a full-funnel test (SEO 
and CRO testing at the same time), as a change 
like this clearly impacts users and search 
engines. Read the case study here does 
removing a product carousel improve organic 
traffic?

https://www.searchpilot.com/resources/blog/announcement-weve-improved-how-we-run-full-funnel-tests
https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-removing-product-carousel
https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-removing-product-carousel
https://www.searchpilot.com/resources/case-studies/seo-split-test-lessons-removing-product-carousel
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8 - Changing H2s into questions

H1 tags usually get all the attention in SEO, so 
this is an interesting case study where an 
e-commerce customer tested changing the H2s 
of their product pages from “Summary of 
Features” to “What are the Features of [Product 
Name]?”. Rephrasing H2s into questions on 
product pages resulted in an estimated 
increase of 12%. The hypothesis was that the 
customer might be able to capture more 
question queries rather than just product 
searches.  For more details, you can read the full 
case study can rephrasing H2ʼs into questions 
help boost organic traffic?

https://www.searchpilot.com/resources/case-studies/rephrasing-h2s-into-questions
https://www.searchpilot.com/resources/case-studies/rephrasing-h2s-into-questions
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9 - Adding ʻBestʼ into title tags

This editorial site wanted to see if they could 
increase their click-through rates by adding 
“The Best” to their titles. For instance, instead of 
“Basketball tips: Read up on our basketball 
tips,” they changed it to “The Best Basketball 
Tips…”. This change was respected in the search 
results and resulted in a 10% increase in 
click-through rates. For more insights, you can 
read the full case study can incorporating ʻthe 
bestʼ into your title tag improve organic traffic?

https://www.searchpilot.com/resources/case-studies/the-best-title-tag-experiment
https://www.searchpilot.com/resources/case-studies/the-best-title-tag-experiment
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10 - Adding AI-generated content

In this case study, a travel company tested the 
impact of AI-generated content on organic 
traffic in the United States and Australia. The AI 
reworked informational text to see if it could 
drive more traffic. The result was a significant 
13% increase in the US, but an inconclusive 
outcome in Australia, highlighting the variability 
of results across different markets. This 
underscores the importance of market-specific 
testing and adjustments in content strategy. For 
further details, you can view the full case study 
will adding AI-generated content to pages 
improve organic traffic?

https://www.searchpilot.com/resources/case-studies/ai-generated-content-improve-organic-traffic
https://www.searchpilot.com/resources/case-studies/ai-generated-content-improve-organic-traffic
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Bonus -  Adding pros and cons to product pages

As a user, I really appreciate when I see sites 
that offer pros and cons content. It makes my 
job easier, and I think it makes me trust that site 
more. This customer was a comparison website 
and added a pros and cons table to their 
content. The result was very surprising. It 
resulted in an increase of 50% to those pages. 
There are a few extra details that are interesting 
about this case study, so head over to the full 
case study to learn more, adding Pros and Cons 
to Offer Pages.

https://www.searchpilot.com/resources/case-studies/adding-pros-cons-content-to-offer-pages
https://www.searchpilot.com/resources/case-studies/adding-pros-cons-content-to-offer-pages


Request a demo to see how 
SearchPilotʼs advanced SEO 
A/B testing platform can help 
you achieve your SEO goals.

 

Want to increase your SEO 
A/B testing cadence to find 
more winners?

(scan here) (click here)

Run more SEO A/B Tests 
with SearchPilotʼs 

Advanced Enterprise 
SEO A/B Testing 

Platform 

https://www.searchpilot.com/#request-a-demo/?utm_campaign=cbrefresh&utm_medium=slides&utm_source=10_winning_tests
https://www.searchpilot.com/#request-a-demo/?utm_campaign=cbrefresh&utm_medium=slides&utm_source=10_winning_tests
https://www.searchpilot.com/#request-a-demo/?utm_campaign=cbrefresh&utm_medium=slides&utm_source=10_winning_tests
https://www.searchpilot.com/#request-a-demo/?utm_campaign=cbrefresh&utm_medium=slides&utm_source=10_winning_tests
https://www.searchpilot.com/#request-a-demo/?utm_campaign=cbrefresh&utm_medium=slides&utm_source=10_winning_tests


There are more examples of 
real SEO A/B test cases 
(winning, losing, or 
inconclusive results) for you to 
learn from. 

Make sure you 
subscribe to receive 
these via email every 2 
weeks! 

SEO A/B Test Results 
and Case Studies 
From SearchPilot 

(scan here) (click here)

https://www.searchpilot.com/resources/case-studies/?utm_source=10_winning_tests&utm_medium=slides&utm_campaign=cbrefresh
https://www.searchpilot.com/resources/case-studies/?utm_source=10_winning_tests&utm_medium=slides&utm_campaign=cbrefresh
https://www.searchpilot.com/resources/case-studies/?utm_source=10_winning_tests&utm_medium=slides&utm_campaign=cbrefresh

